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Re: A Marketing Research Analyst Interview 
Career Goals: 
I have to say that I have aspired to work in a competitive environment. The environment has to be technology enriched and in my path I see myself achieving all these. Plainly, my career goals are quite numerous, I am actually a dreamer. Therefore, my main goals are both short term and long term. In the short term, I would like to increase my performance metrics, earn a degree and I would also like to have my personal professional network. In the long term, I would like to earn a promotion. I would also like to master the art in Market analysis as well as rise into management. I want to say that this interview is very important in making me realize my goals in several ways. 
There are several ways in which I think the interview will help me and make me realize my career goals. One of the ways in which the interview will make realize my career goals is that it will open me up to the requirements of job markets especially in my career line. Also, the interview will make me know the many opportunities that are available in Market Research Analysis where it will also help me understand how the economy has been affecting the industry in the past and how it will in the future. Additionally, everybody wants to pursue a career that is well-paying. Therefore, I would like to know the salary scales for Market Research Analysts as well as if there are growth points in the career 
Biography of Interviewee: 
I was extremely advantaged to have an opportunity to interview Job Simons a C.E.O at Cereal Brokers. He is the founder of the organization and has background knowledge in Economics and statistics. Job is 43 years old and is married with three children. He has also done an MBA which makes him the suit for the interview. He had previously worked as a research analyst in two companies up to five years when he decided to venture into private business. 
Job’s career journey has been nothing short of spectacular. He started as an operations assistant at a stoke broker company in the Wall Street at a young age immediately after college. He tells that his first work experience was tumultuous as he always made mistakes and was shy and disliked his bosses. However, as time went by, he became accustomed to the work environment and has never looked behind. He finished his masters by age 28 and at the time he shifted to AAC Holdings Inc. and quickly rose to management at age 33, a position he held until he started his company. At the moment, he is the C.E.O of Cereal Brokers where the management team reports directly to him. The marketing research analysts’ representative also reports directly to Job which makes him a good fit for this interview. 
Industry Overview:
There are very crucial developments in the marketing research industry. The services of marketing research analysts are needed increasingly by the day. The need for marketing research analysts is represented by the rise in revenues in the industry over the last half decade, which is estimated to be around $45 billion (Clement & Law, 2018). In the U.S alone, the number of marketing research organizations are increasing by the day. The number of the establishments is estimated to be around 5400 and they have churned out combined $16 billion revenue in the last 5 years (Wilson et al., 2018).  Since the economy started to bounce back in 2010, more and more farms started to invest in market research and the dividends have been evident over the years where slowly but steadily the industry has grown. 
There are several requirements that a market research analyst should meet. The requirements are based on the tough profile of the nature of the work research analysts do as well as the job descriptions (Hanson & Gulish, 2016). The first requirements that are looked at are academic qualifications. According to my interviewee, Mr. Job, Market Research Analysts are required to have a degree in marketing or Market Research. Additionally, he says that individuals with economics degree and other related courses will also be highly considered. Degrees in areas like statistics, mathematics and even computer science are also of high preference for Marketing Research personnel. Also, coursework in psychology, business administration, sociology and political science are necessary since research needs individuals who know how to handle people especially in target areas. 
A research analyst needs to have a lot of skills since the nature of their work is very involving according to Mr. Job, my interviewee. One of the major skills is communication. Mostly, as a market research analyst, one is supposed to know how to collect data from consumers, store it, process the data and then make it available for presentation to his seniors (Bradley et al., 2017). The task sometimes is daunting and overwhelming which is researchers are supposed to study consumerism and trends in consumer markets. The knowledge requires good communication skills which involves listening to consumer needs with little bias. One other issue in market research which hinders people is cultural incompetence. A culturally incompetent market research analyst will not understand why some consumers from other regions behave the way they do. Maybe, one of the other communication skills that are needed is attention to detail according to my interview. For example, there is a difference in asking a customer to name their favorite brands of cars from asking them to asking them to list their favorite car brands. 
One of the many questions that I also asked my interviewee is about the career pathways that are in marketing research. Additionally, research shows that there are quite a number of career paths that one indulges in as a marketing researcher. Currently, there is Big Data. In Big Data, we have market research graphic designers, data visualization experts as well as data processors and miners. It is also in big data where you can get data integration experts and even scientists as professionals. Besides Big Data, there are also other marketing sub-specialties. For instance, Chakravarty and Grewal (2016) say a marketing research analyst can follow a career path as marketing or in strategic planning. Scientists in research have also done research and came up with business opportunities. For instance scientists like neurosurgeons and biometrics use the impact of stimuli to measure human reaction in markets or towards goods and services existent in the market. 
Admittedly, the interview and the whole exercise of getting information that surrounds is as intriguing as it is inspiring. I have found very crucial information that will help me forge forward in my career as marketing research analysts. I have to thank my interviewee, Mr. Job for devoting his time to me and giving me insightful information that is valuable and important to my career. One of the things that I have learnt is that there is a lot to cover in order to be meet my career goals. Here, I have learnt that a marketing career I can need to develop important communication skills and I am supposed to be culturally educated in order to be able to succeed. 
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